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Preface

The Trader’s Transformation: Why Psychology Wins
by Mahabaleshwar

In 2019, | blew up my third trading account.

It wasn’t a lack of strategy or market knowledge—it was my inability
to control fear and greed. After a 72% loss in BankNifty options, |
realized the hard truth: markets don’t beat traders; traders beat
themselves.

This book was born from my decade-long journey:
e From losing X15 lakhs in emotional trades to consistently
profitable trading.
e From chasing "hot tips" to developing a psychology-first
framework that works across equities, options, crypto, and forex.
e From self-doubt to mentoring 1,200+ traders in mastering their
minds.

What You'll Discover?
e The 5 Emotional Stages every trader cycles through (and how to
break the loop).
¢ Market Sentiment Decoded: Why Bitcoin’s 2021 crash and
Nifty’s 2020 rebound were predictable through mass psychology.
¢ Real Case Studies: How | used behavioral cues to profit during
the COVID crash.

Who This Book Is For?
e Struggling Traders: If you've ever cut winners early or held
losers hoping for a rebound, this is your playbook.
e Advanced Traders: Sharpen your edge by integrating behavioral
finance into your system.
¢ |Investors: Learn to spot emotional extremes in markets (like
FOMO rallies or panic sell-offs).
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Preface

Whether you trade:
e Nifty options (where theta decay preys on impatience),
e Crypto (where 100x leverage magnifies greed), or
e Forex (where news triggers knee-jerk reactions),

the principles in this book apply. Price action is just psychology
printed on charts.

Join the Journey

This isn’t theoretical—it's battle-tested. Every lesson comes from:
e My live trades (shared in the Silver Membership community).
e Interviews with hedge fund traders and market makers.
e Hours of backtesting strategies against emotional biases.

Turn the page. Your most profitable trade starts with mastering your
mind.

— Mahabaleshwar

Disclaimer:

Trading involves substantial risk. The strategies and insights shared
in this book are for educational purposes only. Past performance is
not indicative of future results. The author and publisher disclaim
any liability for losses incurred by readers.

Case Study References:
e Historical market data from TradingView, NSE, and Bloomberg.
e Behavioral finance studies from Kahneman & Tversky, Thinking,
Fast and Slow.
e Trader interviews and proprietary backtests conducted by the
author (2018-2024).
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CHAPTER 1:

The Trader's Mindset

FIXED
MINDSET

Aﬂf
'L LEARN
_\_FROM THIS

"Successful traders treat trading as a probability game, not a

quest for certainty. They focus on process over outcomes."
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Case Study: Paul Tudor Jones (1987 Crash)

The Untold Story of the Trader
Who Outsmarted the 1987 Crash!

Paul Tudor Jones, a legendary hedge fund
manager, is best known for predicting the
1987 Black Monday crash, earning over
60% in a year when markets plunged.

Starting with cotton trading in Memphis, he
built Tudor Investment Corp into a multi-
billion dollar fund through macro trading
strategies focused on global trends, risk
management, and discipline.

Known for his quote, “play great defense,”
Jones emphasizes protecting capital over

chasing profits.

Behavior: Pivoted from fundamental analysis to sentiment-driven trend
following as panic unfolded.

Key Insight: "l don’t care why the market moves; | care that it is moving.

Learning Outcomes:
1.Identify fixed mindset traps (e.g., blaming losses on "market manipulation").
2.Cultivate a growth mindset through daily journaling.
3.Build discipline using process checklists (e.g., "Pre-Trade Rules Audit").
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Illustrations: Mastering Your Inner Game

The breakdown of the trading process
according to DR VAN THARP

Money
Management

Psychology

Momentto close

ProfitTarget

: ProfitTarget
-_---.\11+LI .........



https://tradepsychology.com/

Illustrations: Mastering Your Inner Game
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CHAPTER 2:

Why Psychology is Your Edge?

TRADING IS :
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"Trading is 20% strategy, 80% psychology. Your worst

enemy sits between your ears."
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Case Study: 2021 Crypto Bull Run, 76% of leveraged accounts blew up (BitMEX data).

Following a sharp rebound in the
crypto market, many retail traders
increased leverage after short-term
wins—only to face brutal
consequences.

An estimated 76% of leveraged
accounts were wiped out due to poor
risk management and psychological
biases.

The key takeaway: trading success
isn’t just about market timing, but
mastering mindset.

-
e
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Stealth Phase Awareness Phase

SELL into GREED \
Greed

Valuation
You want to
Smart Money "”.3‘“"“ onal
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You want to

attention

BUY before MANIAW

First Sell off
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To build resilience, traders should:
¢ Audit past trades for 3 key
psychological traps:
overconfidence, fear, and
revenge trading.

¢ Implement a "Bias Dashboard"
to monitor emotional decisions
in real-time.

e Apply the 5 Whys Technique to
every loss to uncover root
causes and prevent repeat
mistakes.

“New Paradigm®"lll DO NOT WAIT

Denial @TH'S

Return to “normal”

Delusion

Fear

Public

Enthusiasm

-
-
-----
-

Mania Phase Blow off Phase

Time
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lllustrations: Psychological Factors in Trading

1st Stage

5

Unconscious
Incompetence

(.

OUTCOME

Trade goes against the trader immediately

GO LONG [

Traders blame external factors

May experience poor results

Switching between systems is common

=

e Beginners always start trading
based on “How much money
can be made with trading?”

¢ Emotions are already
influenced these traders!

 |n this stage traders do not
know when to cut losses,
because they are influenced
by profits only not how much
to risk per trade!

e The trader will now start
learning about risk
management

e Switching between trading
systems/strategies is common
in this stage

mgl']‘];'ﬂl"&“;ﬂ ] * e They are constantly searching
for no-loss strategies without
realising the outcome of it!
2nd Stage r Q&
_ .-'_ -
Have I stuck to my system? ﬁ
L] L]
Am I usi trading journal?
Q m I using a gj Z
| Do I regularly look over previous trades? s ﬂﬂ;tl:::lf]l:u
e intnncsl Do 1 know beforehand when I will enter/exit a trade? % o B s
Oenisi 3rd Stage
Do I take responsibility for my own trades and not blame someone else? Inc:g?;re:ﬁ:e
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lllustrations: Psychological Factors in Trading

Awakening
Moment

3rd Stage

rrrrrr

Conscious
Competence

Unconscious
Competence

Trade carrectly regardless of emations

The trader should stick to their system
Making money is based on a series of trades
Understand that markets are unpradictable

+42 .3

| ~""rl"'*ljl"nm

32

&

Trading when the
system calls for it

+42 -3

f“ -;|| ¥ '|'—L£

*'- £32 | o,
Easily deal -9

with lesing trades l
]

very DISCIPLINED
aporoach to trading

eryltue.efforuo
deal with E

This is the moment where you
start to realize successful
trading comes down to having
the right mind-set

Traders now understand the
risk management concepts

They will stick to their system
& cut losses short & wait for
bigger returns!

In this stage trader will start
trading with his system

They wait patiently until they
find their trading setup

They will start looking into
money management &
compounding slowly

In this stage trader would
have done more practice of
his trading system

He will not have any fear of
trading now

He follow his system
irrespective of market
fluctuations
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CHAPTER 3:

Emotional Intelligence for Traders

There are five stages a trader

might go through whilst learning to
trade

Y, ”] 7 |
S P
a conscions
2 Competence
a Rurakening

S foment

Vi

Incompetence

-

Unconscious

Incompetence

FEAR
OREED ANXIETY
OVER-
CONFIDENCE
FOMO
NERVOUSNESS
DOUBT

“Change is a process. Greatness isn’t achieved when the
results are reached but long before that, when you started to
do the right things.”
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Case Study: Jesse Livermore’s Bankruptcy (1934)

“2 Psychological Learnings from Jesse Livermore’s

< Despite being one of the most
successful traders, Livermore’s
battles with clinical depression and
emotional instability persisted
throughout his life.

< A $100 million profit in 1929
couldn't shield him from eventual
emotional collapse. Emotional health

Jesse Livermore, once hailed

is as critical as market success.
for making $100 million by

« Extravagant personal habits, shorting the 1929 market
lawsuits, and broken promises show crash, hit rock bottom by
lack of life discipline can destabilize 1934. Time Magazine

even the best trading mindset. reported his final

< Repeated comebacks may have bankruptcy, listing liabilities

created an illusion of invincibility, over $2.2 million against

pushing him into riskier ventures limited assets.

without adequate caution.

Struggling with depression and a nervous breakdown, Livermore briefly went
missing, returning disoriented.

Personal scandals also surfaced, including lawsuits and payments to women

from his past. Though his lawyers hoped he'd recover as he had after previous
failures, this time, a comeback never came.

PAGE 10



https://tradepsychology.com/

Illustrations: The Psychology of Success

When emotions influence a trader, this inevitably effects his trading results

A trader must be disciplined enough to STICK TO THE SYSTEM

+42 * '
*,b +45

A successful trader must always remember that you cannot make money with
single trade but with series of trades based on rules you have developed.
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CHAPTER 4

Taming Cognitive Biases

Fleasure
LOSS
AVERSION
Small
Pleasure
Loss N ’ 4 Gain
Big Fain
Fain

“Losses hurt 2x more than gains feel good

(Kahneman & Tversky)”

Markets APPEAR
to be random

Following a STRATEGY (or system)
takes away

subjective judgement and guessing, giving
you an edge in the market
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Tool: The Bias-Busting Checklist

If you do NOT HAVE A STRATEGY

and trade RANDOI

You leave the following questions unanswered...

? At WHAT POINT do you take your profit?

YOU LET your profits turn into losses?

WHAT IF the trade goes against you immediately?

" "™

W BIG of a loss do you take?

=~
l” .”
=~

How hidden mental traps like cognitive biases and loss aversion impact trading
decisions far more than most traders realize.

From confirmation and overconfidence to anchoring and recency bias, it
breaks down how these patterns lead to irrational choices.

A TRADING STRATEGY
consists of 3 elements:

Where you will ENTER the market

Where you will place your STOP LOSS

Where you will take PROFITS

Practical tools like checklists, journaling, and emotional regulation techniques,
offers clear steps to develop a more disciplined, bias-resistant trading mindset.

It's not about eliminating emotion—it's about becoming aware of it and
building systems to trade smarter, not harder.
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lllustrations: Overcoming Self-Doubt and Fear

When a trader is in state of mind where he is thinking clearly uninfluenced by
emotions he is said to be “in-the-Zone”

trading
system

*®

Have confidence
in your system

®

Trade with
a proven system

®

Practice with a
demo-trading
account

&

Accept
the risk

Cognitive biases like overconfidence, confirmation bias, and loss aversion
often cloud judgment and lead traders to make irrational decisions.

The key to overcoming them isn’t just learning more—it’s practicing discipline.
By building habits like using checklists, journaling trades, setting strict risk
limits, and following a rules-based approach, traders can reduce the influence
of emotions and impulsive thinking.
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CHAPTER 5

The Psychology of Risk
N EVE R risk more than 2% of your account on any one trade.

This reduces the effects of losing streaks.

Risking only 1 D/ O of your
account is even better!

When risking just 1%, you still have over 80%
of your account after 20 losing trades.

Losing Capital Capital
Streak (Risk 1%) (Risk 5%)
1 99% 95%
5 95% 77%
10 90% 60%
20 82% 36%

If you risk 5%, then with the same losing streak
you end up with just 36% of your trading account.

"Risk isn’'t a number; it's a story you tell yourself about

uncertainty."
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Case Study: LTCM Collapse (1998)

5,000
Long-Term Capital
4,000 "
Management
LTCM 3,000
( ) | MLTCM
[lon-tarm ‘ka-pa-tal ma-nij-mant] v HEDJA
2,000 i US Treasury
A large hedge fund that P .
blew up in 1998, forcing 1000 <F= 'I
the U.S. government to ' -
intervene to prevent financial L.
markets from collapsing. qg T T S S

Launched in 1994 by Nobel laureates Myron Scholes and Robert Merton,
LTCM used advanced mathematical models to exploit market inefficiencies.
Initially, the hedge fund delivered impressive profits.

However, in 1998, unexpected global events—particularly Russia's debt
default—triggered massive losses. LTCM'’s high leverage and lack of liquidity
worsened the crisis, nearly destabilizing the global financial system until
major institutions intervened.

Key Takeaways:

1.Risk Management Is Essential - Even sophisticated models can't protect
against extreme market shocks.

2.Expect the Unexpected - Rare, unpredictable "black swan" events can
have massive consequences.

3.Don’t Over-Rely on Models - Market behavior doesn't always follow
historical patterns.

4.Avoid Hubris - Intelligence and past success can lead to dangerous
overconfidence.

5.Be Wary of Leverage - Borrowing amplifies both gains and losses; it's a
double-edged sword.

6.Prioritize Liquidity - Being unable to exit positions can quickly turn a bad
situation into a crisis.

PAGE 16
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CHAPTER 6

Decoding Market Sentiment

Markets APPEAR
to be random

Following a STRATEGY (or system)
takes away

subjective judgement and guessing, giving
you an edge in the market

How to overcome not knowing what is going to
happen next in the market?

i You will BUY if you believe
© the value WILL GO UP

ﬁ You will SELL if you believe
: the value WILL GO DOWN

This belief is based on your EDGE
that you have identified in the
market

"Markets don’t move on logic—they move on emotion.

Decode the emotion, and you decode the market."

PAGE 17
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lllustrations: Decoding Market Sentiment

JAPANESE CANDLESTICKS

are used to show price information when trading

THEY SHOW YOU MORE INFORMATION THAN A SIMPLE LINE GRAPH

Japanese candiestick chart

« Opening price

» Closing price

:
+| l{wl'fﬁll-ﬂ““‘ - Maximum price

» Minimum price

HIGHEST FRICE

SELLERS BUYERS
are in control are in control

The size of the candle indicates whether
the buyers or sellers are in control

The larger a bearish
body is in relation to its
wicks, the more sellers
are in control.

Linechart

« Closing prices

5 min time frame 15 min time frame

Doji

The larger a bullish
body is in relation to its
wicks, the more buyers
are in control.

Long wicks indicate that there
has been a shift in balance
between the buyers and sellers,

A doji represents market indecision.

Only a closed candlestick
should be taken into account.
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lllustrations: Decoding Market Sentiment

JAPANESE CANDLESTICKS
are a way of showing the price movement
BULLISH

Tice maves dewn | -: { ..
OPENING OPENING E
PRICE
Price moves up
The longer the body of a bearish
candlestick, the more selling

BEARISH pressurein the given time period

The longer the body of a bullish

candlestick, the more buying The Doji Balance between
pressure in !he given time period buv&l’s and sellers

Candles can change
+ . significantly during the
period they are formed
As time goes on and the
candle develops, the candle
starts to look differently
| F T

The candle has not finished
forming and looks bullish at
the start

The candle has not finished
forming and looks bullish at
the start

Only act on closed candles
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lllustrations: Decoding Market Sentiment

SUPPORT and RESISTANCE
as an example of an edge in the market

High probability of reversal

RESISTANCE --

SUPPORT ilhiasesansmsiinanraimsisommnd

High probability of reversal

In trading, data and strategy are essential—but true mastery often comes
from developing intuition and gut feeling built through experience,
observation, and pattern recognition over time.

A strategy with an EDGE will give you a
HIGHER PROBABILTY of a trade working out over time

Over time, this intuitive edge becomes a powerful complement to technical or
fundamental strategies—helping traders sense shifts in sentiment, spot traps,
and make confident decisions in real time.
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CHAPTER 7

Behavioral Finance in Action

Using CANDLESTICKS in conjunction with each other can
indicate market sentiment

Dual candlestick patterns can indicate a change in trend, but not
necessarily an immediate or significant reversal.

#.\ \\ ‘
/1 ‘5 ‘l /r\

"Recognizing the Impact of Mass Psychology on Market

Trends"
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Case Study: Seasonality in Stock Markets - January Effect

g W W Why Year-End Often Brings a
Rally in Stock Market?

What Is January Effec
In Investing?

Since 1950, November has historically
delivered the strongest average returns in
the stock market, with November through

December being the best-performing two-
month period.

January effect

This trend often follows a weak September,

J Hypothesis advocating the which is usually the worst month for stocks.
lﬂ_ﬁ.ﬂ tendency of stock prices ta In 2023, this pattern continued, with the
rise in January every year
S&P 500 dropping 5% in September and
@ Given the sell off at the rebounding by 4% in early November.

end of the previous year
followed by the rebound

< One more concrete factor is tax-loss

% 30-Year Period Through 1993

harvesting, especially by mutual funds.

0% {1.85%
R 1555 U.S. mutual funds must complete these
1. 5% ooy
i 0.98% o trades by October 31—selling losing
0.62 4 oy . .
5% ool °%* positions to offset gains, reducing
043% 0.15%

taxable income.

0.59%

< Even though the well-known January
Effect—a seasonal rally in early January,

< Since 1986, such stocks have
outperformed the S&P 500 by 1.9
percentage points on average over the
next three months, with a 70% success
rate.
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Illustrations: Behavioral Finance in Action

THE BULLISH
ENGULFING PATTERN

The first candlestick is bearish
The second candlestick is bullish
These characteristics signal the

reversal of the downward trend to
the upside

IT., S e Bullish Engulfing

BULLISH ENGULFING PATTERN

\ |,

‘“|-|<h-uummammmm

THE BEARISH
Bearish Enguifing hemer g ENGULFING PATTERN
L
]
T 'llll ! ll'l | The first candlestick is bullish
.- )
1 I i The second candlestick is bearish
.-
I These characteristics signal the
l i i reversal of the up trend to the
downside
THE TWEEZER TOP
e —>
Tweezer top is formed = L
by two candlesticks that have [ I . I
matching highs |

The upper wick of the first candlestick
shows signs of the buyers losing
momenturm

The upper wick of the second candle
represents a second attempt by the
buyers to continue pushing the price up
andthen being overcome by the

MR

TMI|I' \\\\\!:.

[Tweczer Bottom IS Il

THE TWEEZER BOTTOM

Tweezer bottom is formed

by two candlesticks that have
matching lows, they can help spot a
trend reversal

The lower wick of the first
candlestick

shows signs that the sellers have started
to lose momentum

The lower wick of the second
candlestick

represents a second attempt by the
sellers to continue pushing price down,
and then being overpowered by the

buyers

BEARISH ENGULFING PATTERN

|
I E d  Bearish Engulfing
]

TWEEZER TOP

e —>

"

TWEEZER BOTTOM

\

[ |
I!*—%ﬁ!ﬁﬁﬂiﬁﬁll
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Illustrations: Behavioral Finance in Action

1 BOTTOMS
(Low)

SELF-FULFILLING ,::
PROPHECY il

Channels work because as more and more people
start noticing them and trade accordingly, price

will move as predicted, thus making channels a T
self-fulfilling prophecy. ||

Identifying ASCENDING
A CHANNEL
» Prize moves up

= Eabiman e trand ines

+ Join two tops with a line

+ Join two bottoms with a line

+ These two lines now form the channel

DESCENDING
CHAMNEL

= Frioe moves down
* Between two trend fines

TRADE THE
BREAK-OUT

Because it is acvisable to trade in the direction
of the trend, having identified an ascending
channel you could:

+ Go leng when price breaks through the upper
boundary of the channel

Go short

M

- r

TIME FRAME TIME FRAME

- Channels can be used for mulki-time
frame analysis

Then on the lower time frame look for a trade

in the direction of the bounce you are

expacting on the higher time frame.

* Look at the higher time frame if price
is trading at the boundary of a
channel

PAGE 24


https://tradepsychology.com/
https://tradepsychology.com/

lllustrations: Integrating Behavioral Finance Principles in Trading

I Trending Market
(I UPTREND one of the most IMPORTANT
] T T In an uptrend, the market oG
. ) ot il gl i X direction can be seen by a series of 4
Higher highs iI"" higher highs and higher lows. FESISTANCE -
1
I"--"-.I*I “i ‘
Wil (]
II Higher lows
SUPPORT
| t1t tfe
Trending Market * i
DOWNTREND i | i
|"-h“' Lower highs In a downtrend the market l . Support and resistance
AT direction can be seen by a series of ' e b n e
U I!l. o lower lows and lower highs. surrort Umigh rastach
' .| lllu ' RESISTANCE
T My,
it
Lower lows L "II
whn __ar theough support.

SUPPORT

Trend correction
UPTREND

Correction: Market pulls back and
then continues on in the direction
of the trend.

RESISTANCE

_ ]"II"||I
L I )
__.l']il I,.l-I

SUPPORT

Correction In an uptrend

Trend correction
DOWNTREND

Correction: Market pulls back and resistance
then continues on In the direction
of the trend.

Corraction in @ downtrend

Amwmgumghmm
price cen come back o the sames lessl.

! .
i— +.-i i* i

=

-\-\

i— “i“m;l

RESISTANCE becomes SUPPORT

SUPPORT

.
'

SUPPORT becomes RESISTANCE

Lr ¢+i+|

#ifter breaking through support,
Price car come Lack to the same level,

The old support level czn
” then beceme resistance.

* PEsrcn\NcE
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CHAPTER 8

The Art of Intuitive Trading

FALSE
break out resistance

FALSE BREAKOUT

Price breaks above resistance

But it did not remain above this level

When going long on a break through
of resistance, wait to check if itis a
real break-out

RESISTANCE —I-I*.-+‘. Iii
"
-I l|“

You can do this by waiting for
resistance to become support

FALSE
break out support

Price breaks below support

But it did not remain below this level

When going short on a break
through of support, wait to check if it
is a real break-out

1, g

SUPPORT

You can do this by waiting for support
to become resistance

FALSE BREAKOUT

"Backtest "gut feelings" against historical data."
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lllustrations: Balancing Intuition with Rational Analysis

Time-based stop losses

CONCEPT

+ Depends on how long a trader is
willing to hold a trade.

+ Atime frame is set and after it has
elapsed the position is closed.

I

- Ill, |
j-ll i -ll.l I-’

ll — B

Time-based stop losses

MONEY MANAGEMENT RULES

« Still to be used in conjunction with
a pre-determined stop loss and
profit target.

You can use the following methods

to place a STOP LOSS

+ Support and resistance
» Trend lines or channels
+ Moving averages

Trailing stops

A trailing stop moves in your favour
as your position goes into profit.

This means that when you are long
and the price goes up a certain
predetermined number of pips, you
move your stop up.

When you are short, you move your
stop down when the price moves
down a certain predetermined
number of pips.
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lllustrations: Balancing Intuition with Rational Analysis

TECHNICAL ANALYSIS
is used extensively for Stop Loss placement

By using Support and Resistance on
the chart you can see where Buying

!! and Selling is likely to take place
. —

In other words...
You can see the HIGHEST PRICE

that an asset reaches before traders are starting to SELL

-
W l*l‘
0

HIGHEST PRICE

#**

And

the LOWEST PRICE
that an asset reaches before traders are starting to BUY

i —
#
H#p" ' "

LOWEST PRICE -
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lllustrations: Balancing Intuition with Rational Analysis

For instance... if you have found a level of resistance and you
are looking to enter into a short position, then you can place
the Stop Loss on the other side of the Resistance Level.

bl STOP LOSS

RESISTANCE LEVEL -----=r==mneemnemsmp PPN, o
ii You put the stop loss
.................. somewhat above
resistance because price
might pierce through a

W i,,n'l*w.l

Or... if you have found a level of support and you are looking to

enter into a long position, then you can place the Stop Loss on

the other side of the Support Level.

You put the stop loss
somewhat below support

SUPPORT LEVEL

Placement of stop loss
CHANNEL

Cnce a Channel has been established
by the price action, price normally stays
within this channel for awhile. So you
can use either the upper or lower
baundaries to place your stop lass.

bl STOP LOSS

because price might
pierce through a bit
* before reversing

Using an example
GOING LONG

Place the stop loss below the lower
trend line below the last contact
point.

Again, you might not place the stop
loss directly at the trend line
boundary, as price might pierce
through a bit before reversing.
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lllustrations: Exploring Market Anomalies and Their Psychological Explanations

VOLATILITY

Is the measurement of how much an asset
changes in value over a given period of time
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volatility
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High Valatility
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volatility
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HIGH
volatility
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HighVolatility

Low risk trading environment

Lower profit potential f
you will seek out the
most volatile assets
which give
higher potential for profit
VOLATILITY is measured
using certain INDICATORS
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CHAPTER 9

The Psychology of Consistency

Blind Optimism Poor Decisisio-
and Profit- Making Due to
Focused Trading — Fear & Greed

Emotional decisions
driven by greed or
fear lead to bad trades

Traders start with
high hopes and pofit-
focused trading,

overlooking emotional
challenges l
Loss Aversion and
Build-Up Fear
After losses, traders
Revenge freeze, overanalyze,
Trading and avoid risk

Frustration leads to
impulsive trades
that chase losses

"Trading is not just about analyzing charts and executing
orders; it's also a mental game. Understanding the psychology

behind trading is crucial for achieving consistent profits. "
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Learning: The Psychological Challenges of Trading

Trading is not just a battle of strategy—it's a mental game filled with
psychological obstacles. Many traders unknowingly fall into self-sabotage
cycles triggered by emotional stressors like fear, greed, and overconfidence.

Here's a concise breakdown:

angry scared

-
B
\1 -

can affect your decisions

Record your

at the time of each trade
Key Psychological Challenges:

e Fear of Losing & Anxiety: Leads to hesitation or early exits, often
missing profitable opportunities.

¢ Analysis Paralysis: Too much data causes indecision, stemming from a
fear of being wrong.

¢ Greed & Overconfidence: Chase for quick profits results in poor risk
decisions and overtrading.

e Frustration & Regret: Emotional baggage from losses affects future
trades.

¢ Losing Streaks: Undermine confidence, causing either inaction or
reckless behavior.

e Emotional Trading: Decisions driven by emotions (not logic) result in
impulsive, inconsistent outcomes.
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Learning: The Psychological Challenges of Trading

Success in trading is less about finding the “perfect” setup and more about
mastering your mindset, discipline, and risk approach. A structured plan and
emotional control are your real edge in the markets

stopped working?

"l Has the system
-

When should I stop trading
with this system?

‘ ' . Should I just keep trading N

despite losses?

Not recording your trades

Recording your trades results in DOUBTS when
helps you to ANALYSE past results experiencing NEGATIVE
and ACT ACCORDINGLY RESULTS

Solutions & Emotional Discipline Strategies:

1.Journaling & Self-Reflection: Helps identify emotional patterns and

correct poor behavior.
2.Trading Plan: Define clear entry/exit rules, risk levels, and long-term

goals (not just profit targets).
3.Goal Setting: Focus on purpose-driven trading, not just short-term wins

or losses.
4.Risk Management: Position sizing, stop-loss rules, and capital protection

reduce emotional pressure.
5.Delayed Gratification: Focus on long-term performance instead of daily

outcomes.
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CHAPTER 10

Trader’s Daily Routine

Start Small

Start by drinking Start by reading 1
1cup of water Page

Start by today
Repeat tomorrow

Start by mditating
for 1minute

"There’s no shortcut to success in trading. You must fall in
love with the process, not just the profits. Build a structured
routine, stay disciplined, and over time, the habits you form

will shape your results."
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Learning: Daily Trading Routine - The Real Key to Long-Term Success

A AUTA A
|
\ f }1 y \ A
|T 1 T
MID-TERM
LONG-TERM
SWING
DAY TRADING TRABING
Positions can be held
SEVERAL DAYS
Can reguire more markets analysis
1
: Trader must BE PATIENT and I
Slower than scalping disciplined to wait for target price l 1
or stop loss z
A day trader must keep an eye J ]
on economic developments, as
they can changa the market
2 Spreads do not have such a
conditions throughout the day large impact on trading results
Trades are open and closed on the
same day Traders do not need to
monitor trades all day ry Y

/» Key Highlights:

¢ Less is More: Focuses on end-of-day data using daily and weekly charts
to reduce stress, limit overtrading, and improve clarity.

¢ Top-Down Analysis: Start with the weekly timeframes to mark key
levels and trends, then shifts to daily charts to spot price action signals
around those levels.

e Simplicity Works: Avoid over-involvement, focusing only on high-
probability setups rather than chasing trades.

* Routine = Discipline = Habit (RDH): This trio is the foundation of his
trading process. Like Gates or Buffett, successful traders develop strong,
consistent routines that become habits.
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CHAPTER 11

Final Words for Aspiring Traders

EMBRACE RISK

OBJECTIVE
DISCIPLINE

PROBABILITY

LET GO OF
YOUR FEARS

"You've built the mindset, now it’s time to master the
methods. Don't just trade — trade smart, protected, and

consistently"
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Learning: It's time to learn how the pros manage risk and protect profit

As you reach the final chapter of this journey, take a moment to reflect on
how far you've come. Understanding market psychology, mastering price
action, and learning how to manage your mindset are achievements many
traders overlook — yet they form the foundation of consistent profitability.

But the truth is, this is just the beginning.

BECOMING PROFITABLE CUT YOUR I-OSSES

WITH TRADING x]] 5%

WIN RATE -10%" 1%
30% 40% 50% 60% YOUR

LOSS LOSS PROFIT LOSS '20/‘II 25/{’
EVEN

-30%[JJJ] 43%  GAINS NEEDED TO

I — RECOVER IT
PROFIT PROFIT PROFIT PROFIT -50% .- 100%
soey.| |Tsaonr | | 3ames | | Lmoen ey | B

LOSS FROFIT PROFIT PROFIT

The Real Edge Lies Ahead

What separates average traders from consistently profitable ones isn't just
mindset or chart reading — it's strategy with structure.

And one of the most powerful yet underutilized tools in your trading arsenal
is Options Hedging.

If you've ever:
e Felt stuck between aggressive and defensive trading...
e Wanted to protect capital while still participating in market momentum...
e Struggled with volatile moves in Nifty or Bank Nifty wiping out gains...
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Conclusion
and Next Steps

Dear Trader,

Thank you for investing your time in
Mastering Trading Psychology and Achieving
Consistent Success.

| wrote this book to give you what | wish |
had when | started: a roadmap to conquer
emotions and trade with clarity.

But reading alone isn’t enough—profitable
trading demands practice, mentorship, and
real-time feedback.
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